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E N T R Y  S U M M A R Y

Fifth Estate created a particular and innovative 
typography for The Opus by Zaha Hadid brochure.

The main aim was to embody and pay homage to the 
iconic work of the legendary artist Zaha Hadid, who 
designed every single aspect, from the exterior to the 
interior, of this remarkable and unique development. 

The second aim was to unify three powerful and 
distinctive brands that came together to create 
The Opus: Zaha Hadid, Omniyat and Me by Melia; 
however, respecting the integrity and identity of each.

Further, as the project itself is not just a real-estate 
development, but a truly exceptional work of art, so the 
brochure and specifically the typography were created 
as works of art. The typography thus embodies Zaha’s 
signature style; it is flowing, organic, subtle yet bold, 
and very dynamic.

The Opus by Zaha Hadid is a strategically important 
development, since it was her first foray into Dubai. 
The initial project was launched in 2007, when leading 
regional developer Omniyat and the starchitect were 
united in a joint vision of bringing something truly 
original and innovative to Dubai. 

Following the death of Dame Hadid, the project was 
re-launched in 2017, in new market conditions, with 
a completely new look and feel, and with a different 
brand as operator - the hip, trendy and dynamic Melia.

The challenge was to bring the three very different 
and diverse brands together in a holistic experience; 
thus typography was chosen as a unifying thread, as 
symbolically representing the amazing development 

that is iconic in its architecture, design, positioning, 
and representative of its etherial beauty. 

As The Opus itself, the typography makes an 
audacious artistic statement and conveys the power 
of the three forces that joined together to create 
this new Dubai landmark. 
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E N T R Y  S T A T E M E N T

The Opus by Zaha Hadid is different in all aspects. In Downtown 
Dubai - the epicenter of this frenzied competition - it stands apart, 

but not because of its size, height, opulence or extravagance. 

Dubai is currently the most dynamic city in the world in terms of real-estate 
development, with a record-breaking expansion and fierce competition between 
developers to build the biggest building, the tallest tower, the most extravagant 
project, the most luxurious real-estate. At the same time the market is moving 
toward mid-market housing and affordable living. 

The Opus by Zaha Hadid is different, in all aspects. In Downtown Dubai - the epicenter 
of this frenzied competition - it stands apart, but not because of its size, height, 
opulence or extravagance. It is a luxury living, high-end landmark that is a work of 
art -  a stunning and complete embodiment of the legendary architectural and design 
style of the great Zaha Hadid. It is a strategically important development, since it 
was the famous artist’s first foray into Dubai, as well as her last. 

The initial project was launched in 2007, when Omniyat, one of the region’s leading 
developers, and the starchitect Zaha Hadid were united in a joint vision of bringing 

something truly original and innovative to Dubai. Following the death of Dame Hadid, 
the project was re-launched in 2017, in new market conditions, with a completely new 
look and feel, and with a different brand as operator - the hip and trendy Me by Melia.

The re-launch called for new material that would firmly establish The Opus as a new 
Dubai landmark, embody Hadid’s signature style and pay homage to her life and work. 
Further, it needed to transcend each of the three giants, respecting their individual 
identities, but simultaneously unifying them in an original and attractive brochure. 

The aim was to position the project as iconic, making it relevant and interesting for 
investors. Within the context of the new real-estate market tendencies, the brochure 
needed to convey the value, boldness and power of the project, to capitalize on the 
legend of Hadid, and to highlight The Opus as an opportunity to buy not just another 
piece of real-estate, but a livable work of art. 
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Thus the design strategy was centered on the strongest aspect of the project, namely 
Zaha Hadid, who designed absolutely everything, from the stunning exterior of the 
building, the impressive lighting of the Void that hollows the building like a cube of 
melting ice, to the interior and its nature inspired furnishings. The Opus is indelibly and 
powerfully marked as a Zaha Hadid masterpiece, a true work of art in all its elements. 

Therefore, Fifth Estate approached the design of the brochure from an artistic point 
of view, looking not just at Hadid as an artist, but also Melia and Omniyat, and teasing 
out the similarities in their work, vision, approach and artistic direction. 

Since imagery was strictly controlled by all three brands, typography was the most 
expressive and original element of the design strategy - the element that enabled the 
three very different brands to blend while remaining distinct and true to themselves.

In order to develop the appropriate typography, the Fifth Estate conducted profound 
research into Hadid’s work, from architectural projects to art forms, from furniture 
to everyday objects.

The typography primarily pays tribute to Hadid, complements her style, and through 
its purposefulness highlights the beauty of her art. 

Hadid was inspired by nature, thus the typography incorporates the same natural 
forms, the undulating curves that marked Hadid as the Queen of the Curve, and the 
flow and energy present in her work. This in turn allowed the typography to link to 
the energetic and trendy Melia brand, representing it as cutting-edge, experiential 
and adventurous, while Omniyat’s philosophy of creating sumptuous livable works 
of art are embodied in the refined and luxurious feel of the typography. 

Further, through the interplay of light and dark, the typography mirrors the stunning 
Void, an essential part of The Opus, an element that differentiates it from everything 
else in Dubai, and marks it as a unique artistic and engineering achievement. 

By developing the typography as an art form itself, the Fifth Estate created 
a continuum between The Opus, the three giant brand names developing it, 
and the material produced to entice and bring in investors. 

The resulting brochure was praised as an innovative, original work of art by clients, 
investors, and colleagues from the industry. Their wonderfully positive feedback 
indicates that the material produced did justice to the project and the brands that 
developed it, that it achieved the goal of re-launching the project as attractive, 
unique, and iconic, galvanizing interest both from investors and the general public 
in this new stunning Dubai landmark.  



THE OPUS 
SHIMMERS & 
UNDULATES, 
MIMICKING 

THE AQUEOUS 
MOVEMENT 

OF ICE
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