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E N T R Y  S U M M A R Y

An impressive visual identity and campaign was 
developed to brand Hayat Island, a beachfront masterplan 

in Ras al-Khaimah, and to position it as an anchor residential 
and tourism project in the Emirate. 

We created a bold and unique identity and positioning 
for a master project in Ras al-Khaimah, which took 
inspiration from its past culture and heritage with 
a vision of embracing the future.

Hayat Island is a wonderful combination of stunning 
unspoiled nature and high-end development, situated 
in the northern most emirate, Ras al-Khaimah. The 
emirate is characterized by magnificent landscapes, 
breathtaking coastlines that feature the sapphire 

waters of the Indian Ocean and silky pearl colored 
beaches, which contrast vividly with its rich, 
terracotta desert planes.

Therefore, Fifth Estate drew its inspiration from the 
gorgeous natural endowments of the location, using 
bold type and vibrant colors to represent the ocean, 
the sand, the desert, the sky, the lush greenery, 
but also to symbolize the strong connection to rich 
traditions and the Emirate’s past, as well as creating 

simultaneously a fresh and young look that points 
toward a bright dynamic future. 

Under the campaign tag line “Create Magical Moments” 
and through various elements, from color tone and 
images to typography and copy, the visual identity 
of Hayat Island positions it the anchor project for 
residential and tourism.
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Ras al-Khaimah is deeply rooted in culture, history, tradition and heritage. We embraced 
Ras al-Khaimah’s natural characteristics, magnificent landscapes, breathtaking coastlines 

that feature the sapphire waters of the Indian Ocean and silky pearl colored beaches, 
which contrast vividly with its rich, terracotta desert planes. We transformed 

these characteristics into a bright, bold, modern and energetic identity. 

E N T R Y  S T A T E M E N T

The aim was to present Hayat Island as a new and exciting 
get-away destination, a great place for a weekend home, 

as well as a great investment opportunity. 
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CHALLENGES

1. One of our main challenges was to convince a traditional mindset 
company to embrace a modern bold approach.

2. Ras al-Khaimah is not positioned as a exciting destination in itself. 
It’s two main industries are ceramic and tourism, however tourism 
is not destination driven, it is driven by individual hotel brands. 
The challenge was to great a brand which would anchor Ras al-
Khaimah as a residential investment and tourist destination.

3. Most real estate developments in Ras al-Khaimah look to position 
themselves in relation to Dubai. Our challenge was to create a 
unique identity and positioning that embraced Ras al-Khaimah, 
instead of emulating Dubai. 

STRATEGY

The primary target audience for the campaign are residents 
of neighbouring Emirates. We positioned Hayat Island as a new 
and exciting weekend get-away destination, a great place for a 
weekend home, as well as a great investment opportunity. Offering 
them the chance to invest in and own an Island property that will 
allow them to make profit in a fast-growing, emerging market 
with outstanding value entry level pricing.   

The research that led to this strategic direction and the creation 
of the visual identity was extensive and comprehensive, focusing 
on tourism, economy, nature, tradition, and industry. This heavily 
supported the fact that Ras al-Khaimah is a tourist destination, and 
will continue to see steady growth in the sector in the coming years. 
Therefore we developed a tourism angle, to attract visitors and the 
convert them to buyers and investors.

We embraced the temporary nature of Ras al-Khaimah, whether its 
a weekend get-away at a hotel or a vacation home. We positioned 
Hayat Island as the destination where magical moments are created. 
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RESULTS

The resulting visual identity and material exceeded the client’s 
expectations by leaps and bounds, harvesting praise, as well as 
surprise, from investors and the general public. The visual identity 
achieved its goal of creating a recognizable brand for the location, 
and drawing a lot of attention to a previously unknown destination. 
The client was extremely impressed with the results the Hayat Island 
visual identity achieved in terms of positioning, presenting a new 
perspective on a previously little known and conservative region, 
and attracting young investors, adventurous young couples, 
and people who are drawn to new and exciting markets. 

CREATIVITY

Vibrant, optimistic and energetic. Hayat Island captivates 
the imagination and embraces the new. The design approach 
drew its inspiration from the gorgeous natural endowments 
of the location, using bold type, vibrant colors, vivid images 
to represent the ocean, the sand, the desert, the sky, the lush 
greenery, as well as bespoke elements such as a custom-made 
font in Arabic to symbolize the strong connection to traditions 
and the emirate’s past, while creating simultaneously a fresh and 
young look that points toward a bright dynamic future. 

Fifth Estate thus created an impressive visual identity for 
Hayat Island that strongly distinguishes it from everything else, 
brands it powerfully as a new attractive tourist destination and 
interesting investment opportunity. It demonstrates a continuum 
between the past, the present and the future, as well as a subtle 
balance between natural beauty and man-made luxury. 

Lush, bold and playful, our evocative approach celebrates a zest 
for life.
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